
2014 Customer
Satisfaction Survey

Today, as in the past, your satisfaction remains one of our top priorities.

From mid-May to mid-July 2014 we asked our customers to assess the 
quality level of our products and services. The survey not only helped us to 
evaluate how satisfied our customers are with us, but also allowed us to 
identify any potential service enhancements, that will help us ensure, that 
we continue to deliver first-class products and service year-on-year.

As you can see below, the feedback was overwhelmingly positive! We 
thank all of you for sharing your views on the way you are living the Airbus 
Defence and Space, Geo-Intelligence experience!

Overview Overall Satisfaction
9 out of 10 Customers 
are fully satisfied with 
Airbus Defence and 
Space as provider of 
Earth observation 
products and services!

15% Of our Customers have completed 
our online questionnaire

+2% Results slightly improved 
between 2011 & 2014

This very positive satisfaction rate confirms our daily commitment to deliver 
the excellent quality of products and services - but we recognise that there is 
still some room for improvement.

Satisfaction Evolution 2011  2014

Participation 88%

Airbus Defence and Space Cares for Your Success:

Cares about Customers
Helps me make

the right decisions
Meets commitments

within expected timeframe

Survey Results
Airbus Defence and Space Exceeds Market Standards in:
A more efficient access to products and services and a complete products and services portfolio
as compared to the other providers

Access to Products & Services

74%

Available Range of Products & Services

70%

While we are delighted with the outstanding results, we have already implemented improvement measures in specific areas based on 
the feedback from the survey. Continuous improvement is not only part of our ethos, it is ingrained into the structure of our company.

We Listen to Your Feedback
and Act Upon it

We are already looking to increase value for money of 
our products with a pricing per km² applicable to 
some of our imagery portfolio.

We have also developed thematic and bundle offers.

This survey is just one element of our Customer Satisfaction Improvement Programme named FOCUS which is acting along five 
dimensions: 1- Customer Relationships & Overall Customer Experience, 2- Sales & Commercial, 3- Definition of Products, 4- Delivery of 
Products/Projects, 5- Support & Services.

Airbus Defence and Space - 2014 Customer Satisfaction Survey, Feedback & Ways for Improvement.

Now Coming Soon
We are launching new pricing models such as 
subscription and transaction-based models to
match your budget and procurement options.

We are also exploring new avenues for improving 
access and dissemination of our extensive image 
libraries and new collect imagery.

We take great pride in our products 
and services and we constantly strive 
to improve our portfolio and tailor our 
offerings to the needs of our 
customers.
With this commitment in mind, we are 
proud to have received the following 
rewarding results from our 2014 
Customer Satisfaction Survey:

A Powerful Products & Services Portfolio:

78% agree that we have more efficient programming windows for new collect imagery

recognise our constellation as the most powerful on the market68% 

are fully satisfied with the technical quality of the delivered products88% 

92% 82% 87%


